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FOR SALE / LEASE

Rare opportunity to acquire brand new retail strata units at the 
intersec�on of two major thoroughfares in the affuent West Point
Grey neighbourhood in Vancouver, BC.

SALIENT DETAILS 

OPPORTUNITY 

LOCATION

HIGHLIGHTS 

Zoning:

Immediate

car

3151 Dunbar St, 3605, 3609, 3615
W 16th Ave, Vancouver, BC

12,062 SF

23,500 SF

18

4 units

Prominently located on the north west corner of 16th Ave and Dunbar Street, The Grey is situated at the 
intersec�on point of three Vancouver neighbourhoods: West Point Grey, Kitsilano, and Dunbar- Southlands. 
The Grey is posi�oned on the north end of Dunbar Village, which is host to a wide variety of retailers, conve-
nience stores, bakery, and service providers.

Over 12,000 saleable / leasable SF of concrete construc�on
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12 ft Ceiling

12 ft Ceiling 12 ft Ceiling

Unit Size (SF) For Sale SP/SF Lease /SF/Yr Gross Rent /Mo Strata Fee/mo Property Tax/yr Parking
3615 5,917 $5,917,000 $1,000 50 + 17 $33,036.58 $2,189.29 $74,343.15 5 
3609 2,151 $2,968,380 $1,380 50 + 17 $12,009.75 $795.87 $26,935.93 3 
3605 2,153 $3,070,000 $1,426 50 + 17 $12,020.92 $796.61 $27,474.66 3 
3151 1,841 $2,540,580 $1,380 50 + 17 $10,278.92 $681.17 $22,626.17 3

 SOLD & LEASED 

 SOLD 

 SOLD & LEASED  LEASED 

 FOR SALE / LEASE

 FOR SALE 

 SOLD 

 SOLD 
 LEASED 
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DUNBAR STREET

W BROADWAY

DOWNTOWN 
VANCOUVER

KITSILANO
BEACH

ALMA STREET

Subject Site

Transit Stop
DUNBAR STREET

2020 Demographics 1 KM 3 KM 10 Min Drive

Popula�on 16,433 95,460 209,500

Households 6,471 42,534 97,483

Average Household Income $154,151 $151,173 $138,306

Popula�on Growth (2020-2025) 5.4% 5.6% 7.8%

99 B-Line Express Bus Line

Bus Route 7 - Nanaimo Sta�on
Bus Route 32 - Dunbar/Downtown

Bus Route 33 - 29th Avenue/UBC

FOR SALE / LEASE
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R E S T A U R A N T S   
&  C A F E S

3 4 . La Bu ca  Re sta ura nt 
3 5 . B utter Ba k ed  Go ods  L td . 
3 6 . Dun b a r S ush i 
3 7.  J et h ro ’s F ine  Gru b 
38.  B rown s S o cia lh o use  P o int G re y 
3 9.  La Que rc ia 
4 0 . Fa ub o urg 
4 1 . T h e Dun b a r P ub li c H o us e 
4 2 . P a tisserie  B o rd e a ux 
4 3 . C a ffé  W 
4 4 . S w eet  Ob se ssi o n 
4 5 .  Tryp h e  S pe cia l ty  Foo d

M A P  O F  D U N B A R

Va nco uver  h as  long  been kn own as  a  w o rld -c la ss d e s� na � on  c i ty, 
a nd  l ivin g  a t T h e  G re y p ro vi d e s in cre d ib le a cc e ss to  a n  i n tern a �o na l 

co lle ct ion  o f  c ul ture , din ing , sp or ts , a nd re cre a � on.  N e igh bour ing 
K erri sd a le o ffe rs  a dd it ional  bo utique a men itie s , Va nco uver In tern a tio na l 

A irp o rt is  c lo se  b y, a nd  a  p ro p o se d S k y Tra in  s ta � on  a lon g B ro a d way 
will  fur th er ex p a nd  the tra nspor ta � on ne tw o rk . 

S C H O O L S  &  
H O S P I T A L

1 .  S t Geo rg e ’s S ch o o l 
2 .  We st  P o in t G re y A ca de m y 
3 .  Un ive rs i ty H i ll S e con da ry Sc ho o l 
4 . P o int G re y  Se co nd a ry 
5 .  C rof ton H o use Sc h o o l 
6 . Lo rd  B yng  S e cond a ry 
7.  Queen Eli z a be th  Elemen ta ry Sc h oo l 
8. T h e  Un ive rs i ty  o f B ri � sh  C olumb ia 
9.  U BC  H o sp ita l

P A R K S  &  
R E C R E A T I O N

1 0 .  J er ic h o  B ea ch 
1 1.   Ro ya l Va nco uver Yac ht  C lu b 
12 . P aci fic S p iri t Re g ion a l P a rk 
1 3 .  Trim b le P a rk 
1 4 .  T he  A rb utus  C lu b 
1 5 .  K um o n M a th  & Re a d ing  C en tre 
1 6 .  Dun b a r L awn  B ow l ing  C lu b 
1 7.  Va nco uver  P ub li c  L ib ra ry, Dun b a r B ra nch 
1 8.   A lm o nd  P a rk 
1 9.  Un ive rs i ty  Golf C lu b 
2 0 . J er ich o  Tenni s  C lu b 
21 .  S p a n ish  Ba nk s B e ac h 
22 . P o int G re y G o l f & C o un try  C lu b

R E T A I L E R S

2 3 .  Hill ’s  Of  K erri sda le 
2 4 . Urb a n  Ya rn s 
2 5 . Ten th  & P ro per  B o utiqu e 
2 6 .  S w ee t S cen ts  Fl o ra l  De s ign  L td . 
2 7.  P o int G re y P ha rm a cy

M A R K E T S

2 8.  M a rk e tp la ce IG A 
2 9. C hoi ce s  Ma rk e ts 
3 0 . S av e-On- Foo d s 
3 1 . We st  S id e Ma rk e t 
3 2 . T he B utch e r 
3 3 . W ind sor Me a t C o Mac k enz ie  M a rk e t

S k y Tra in
C a na da  L in e
E x p o  L ine
P ro pos e d M i llennium  Line B roa d way  E x ten si o n
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FOR SALE / LEASE



The information contained in this Marketing Brochure is proprietary and strictly confidential. It is intended to be 
reviewed only by the party receiving it from Luxmore Realty and should not be made available to any other person 
or entity without the written consent of Luxmore Realty. This Marketing Brochure has been prepared to provide 
summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in 
the subject property. The information contained herein is not a substitute for a thorough due diligence investiga-
tion. Luxmore Realty has not made any investigation, and makes no warranty or representation, with respect to 
the income or expenses for the subject property, the future projected financial performance of the property, the 
size and square footage of the property and improvements, the presence or absence of contaminating 
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the 
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or 
intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure 
has been obtained from sources we believe to be reliable; however, Luxmore Realty has not verified, and will not 
verify, any of the information contained herein, nor has Luxmore Realty conducted any investigation regarding 
these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of 
the information provided. All potential buyers must take appropriate measures to verify all of the information set 
forth herein.
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